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ABSTRACT 

 Women leisure has differed from men due to social construction of gender inequity. Women space is 

formulated in private sphere linking to household, domestic tasks with a restricted leisure. Whenever women 

would join a public sphere dominated by men, they would face discrimination and gender bias because based 

on patriarchy concept. Accordingly, women and tourism issues have mostly focused on gender participation 

and inequity. However, cultural feminism and post modern have contrarily interpreted femininity as agency 

and plurality.  Women and tourism could then be broaden to other concepts and applied to various targets due 

to diversity of women. This diversity has also driven to niche market as each person has the particular need, 

which study and development are essential to meet tourists requirement in the future. 
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