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Abstract

The research aimed to study the strategic development of the cultural tourism
potentiality in Sisaket province. The subjects used in the study were 245 residents who
lived in the cultural tourism area in Sisaket province. The targets in the study were 74
subjects and 24 experts who were knowledgeable and experienced in tourism. The research
instruments were the survey forms for the cultural tourism potential, a focus group format,
the satisfaction of establishing a center for cultural learning and an evaluation of suitability
and possibility format for the strategies. The statistics used in the quantitative data analysis,
was percentage, mean, standard deviation, data analysis and qualitative content analysis.

The research findings were as follows : The strategies constructed by the researcher
consisted of 5 strategies, 25 tactics, 90 measures and 86 indicators. Five strategies were
used in the following : Strategy one : Sisaket was elevated as the center for cultural tourism
diversity in the southern part of Isan or Northeastern Thailand which consisted of the cultural
tourism of the province and the Southern Isan promotion and development of the cultural
tourism management systems. Strategy two : the provincial cultural tourism was promoted
to be the economic creation to increase the values to the communities and to promote
the use of cognitive cultural and economic value. Strategy three : supportive factors for
cultural tourism were to be developed that consisted of planning and developing logistics,
infrastructure, measures and facilities in the tourist-oriented culture to global standards
and accelerate the development of infrastructure and facilities for tourism. Strategy four :
factors for the cultural tourism were created to promote the cultural tourism activities of
the province. Creating the identity of ancient sites in each district. To develop and promote
the activities that offer exotic travel destinations, activities, traditions and lifestyles. Strategy
five : participation should be encouraged from the state and private sectors, communities
and networks to develop the cultural tourism potential based on social and cultural
capitals that consisted of building the community in understanding the importance of the
cultural capitals. Development of network and monitoring the impact of cultural tourism
management. The results of the evaluation showed that the overall strategies were found

to be suitable at the highest level and possible at a high level.

Keywords : strategic, development of the potentiality, cultural tourism, Sisaket province
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gnsAEnsN 3 4.70 0.53 WINgn 4.20 0.81 )
gNsMansn 4 4.58 0.64 Wndign 3.87 1.05 N
gnseNansi 5 4.45 0.76 WNVign 3.91 0.98 tly
aAUsuNa

1. MTIATIZARNEAINNITVID N ATITAUSTIUVDIFINIAATAZLNY
1.1) f1ugauds (S-Strength) Usznaunie nan153iAsziyaudidonndssiuna
a 6 o % a 1 v [ [ a

NTHATIENANEAINAIUATEFAT IULNUENSAENS NI TRV TAASaLINY (W.A.2557-2560)
na17899aulevesdainineiazinyin dunawieilean19e158555uv0ulUsIU 535UTIARAY
LAZADAAD DINUAINTIUAIUNITVOUNBIVDITINIANEIIAD UURAINIIB1TU5TTUVINTUTIU
W Unamlawma Usamaseiunddvg Usiamgiie Usiamusenn ynamassimunatioy
napnauiluvawioueInsTTUIIALasuraviousndunens uenandddimantanddadu
Ayve o A ° = aNa < v . .
NIINAUAD wAn1aa1nIuUINdUEuUsEInalawW Inetdudu (Tourism Sport and Recreation
Centre Sisaket Province, 2011, pp.28-32) 21An1NanineTaznwilunasnsnensnig
Viaufigndeinusssufinnuienainuatewazisindusuyuniinisvieaiieinnaenad oy

o v [y 1

N5¥N3203AUSTIN (Ministry of Culture, 2007, pp.15-16) #iliAud1dyfuunaiauiien
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MeTausssni Wuesrusenoufiddgydueminginsnisvsaiendssanunawisaunendu
anunndidnvasiuiganuaulavesinveniienls wasidudmnualiinrieaienfumadi
ViDL

v 1

1.2) fugaeeu (W-Weakness) fiuszinudrdgda n1svimdmuienisu3msinnis

ninensuariuiinisviesiivndsianssanieneliAnussloviguandovuvuiinuasandeaiu
Department of Tourism Ministry of Tourism and Sports (2009, pp.28-32) Al munkuImg
Tunsmwidnenmnisvenfisadiunisuimadanisusenisfinis fe nsdanisvesdieaiie
ThAnaudduazdesdnliiiuuamisnisdanisduniseydndunasisaiisanaznisdanisdiu
msvisafisrsznsiaeanisinnisdtunisliauiuaznisaiiedediln waznisdnnisdiu
wwgiauazdann yuvumsildusulufanssunsieaiivalasmadalenalvnieldilduson
Tumsan Andulanissnidunisuassausuiaveulunisdessne fesiinansenudeUsyysuie
YLy TavmanszeneliienaUsslonigiiosiu

1.3) Tena (O-Opportunity) Jadednulenmatuinfinudfydust1abefiazyae
duasuliquruimineinsidegultinfnussloviegeiaman Tasldduyumsinusssy
\omeuauasrLiasNTvestinvieafienaenndasfuideiminisiauinveaisivesende
malé’smﬁmam‘ﬁwmmwfaqLﬁmﬂiwmuawﬁau 2011-2015 (Department of Tourism,
Ministry of Tourism and Sports, 2011, pp.1-13) Aifvuafienislunssuiunagnéidu 3
LouA 1) mMeimunUszaunisal kaaduen n1snandieasisassAkasnagnsiun1samu 2) nagnsly
NSAUIANAMYBINITUIMThaE TN NSUYEdlugiinAuay 3) BnsEAuLAZNIEAUUINITAI
MUz sdouselugiinig

a

1.4) fuguassn (T-Threat) fszifuiddfiande dsdruisauazainlunis
vioadier Tdun lssusy fidn Wesdhazern $ruems $runiun $udivesinvesdisedn
N1SANUIANVUAS F0191 mﬁﬁaéﬂimﬁugmﬁﬂ Lol @ns150uge nshnsededns Ay
Insény Sumesidn w89 Fuvardieuldfuisitindnenmresnisedieraenadasiu
LHUTRIUINTY A ManE (1..2555-2559) Tildlimnudduazimuadugnsemans
miﬂ’muﬂmaa%ﬁﬁugmuaz?aéwmammazmﬂLﬁ'amiviaaL‘ﬁmﬂa'nimamiﬁwuﬂmqa%’w
fluguuardssinearuagainidionisvionden mafmuszuuladeind nisysanmanisuuds
nngunuulaeidenseneluiminferiuniedminlndides ioatuayunsvieaileilelidl
AUTING Uaonsie dzann dzennuasiuinsgiuaina

2. M3aegvseanimswaunsienisndeinussvesdminadaging

2.1) MIassEVEMARIVIINIILHLEYEMARS THunaULazNIFUILNTVIAINYIAY
% lnesinEuduainnisrageuniem s neianminadeunsussduanimndounelulas
MBuan (SWOT Analysis) Intiufmuasiazuuugesnsdavhitsersmans lumsadisgvsmans
adsilfsmunnagnsiuendy nagniifesn duandlunmil 1 Ssaenedeaiu Boonyathitan, E.

(2010, p.105) Aind1fs nagms SO (Strength-Opportunity) udunagndviogvsmaniiiinain
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maengaudswesesdnslunuiulemanfianaeueniivanzauiu Wunagnsaidiianysslo
sgrafuiiilountosgaudsvesnuieanaztiloniaifainnieuenunlivsslevd aenadosfiy
Mettkarunijit, M. (2013, pp.215-216) finaafis mi‘imeﬁu‘%aﬂizLﬁu%’aaﬂmﬁaﬁwaﬂamu%m
peAnIVTevLIBY Inensimallnvesuaaiuvse BCG Matrix wnusuldiundnnisues SWOT
Matrix Ingldnu 2 wnu fe WS fu OT Wdaduuazuaramneiiioiiiunmitdaay ¢ dnvee
oA #1259 (Star) Tau (Cash Cow) gy (Dog) wazwiniitayvn (Problem Child)

2.2) nsUszifilugnsmansnsimuifneamnisvieniiondeimusssuvesdmin
Avavnulu 4 Tife Tusaaniu Ussnd mAnug wazgiilygiuszneume 5 Ussinugnsmans
25 nagws 90 w3 86 FTnasiiuldemsmansifiteimutulusnduresmsmansii
1, 3, 4 uay 5 dmnuaenndesfugnsmansmsimuinsiesiisdlvevesdiinaunaznssuns
\AsEgNakazdIANLIIA (@A) nanfe nisatvayubivsswelnaidugudnaisnisndndusn
wazuinslugfiniauuiiugiuuAnaivassduarasisuinnssy nutiesenatuayuniadg
yarlunisusulassadnanianisdauazuinsnduneunaeaviasliguniu iiteliasugia
afuassadundsiuindeulmiluginsugianaugauasdaduluszozen (Office of the National
Economics and Social Development Board, 2011, pp.66-68) LazanAaIAULNUNMLINIT
veuflownannd nsznsrenisvieniisanas vnfiwusAvddylunisimuilasadiaiugiu
LagdssueauazaIniiienvioniien nasaautladatuayuiunsviondier Willaunmn
wazannsgruluszduanafauiuasiluuna sioafiorldidnenminisiauedwdsduaiis
ANaNnasznIansltusgloviningnsvsaieanuglufunisoysnuninenssssue
Aunndon dnu WAEIDTINVIYUYU (Department of Tourism Ministry of Tourism and Sports,
2011, p.25)

] o

dmiuUssiugnsmansy 2 N1senseauNIsouisnTainusssuvedainmiasiny

'
a Va o L4

dusygNaieassAiveLiuyarMITuassWuaenndedideves Pirasan, J. and others (2013,

Y
1 I

pp.232-266) AldAnwnsHAmLIdUnIINsYieaisnTsimusssuuuulidius wlaoyuvuly
wamavtauasivalan TnglduurAansimuivuiiugiunisiidiuian waznisiedanud
AUTAUEIIULIARUALUINIINI SR U Wy UsedRanuduun Ussind ASnssu Aavs
msuansausinanssy Wudu Hfaiuidminasinuiideliuisummsvieniisndeinmsss

9

ogfimnumannvans n1snsagvasnguunAnudia 4 wh Suldud wus @ a1 we wazding
SrsaondnualmeTamusssuldegnaiung dluiudaumusssy Tusaaniu Tusaiagiais
Funeldensesssuvenlunuusznavfunmsiimusuldliauaulauasidufuamevemsanms
fausssuannty fidodiuingnsemansdasfeulfifiuieanudfyesnaeiiondeamssa
2 dnwade fip 1) AnudAnyBacl nanee nsvieafienardidiuteantamainuennau anse
nszeseldlifuruy duadumudunddiyum msligitiyanviesdu Aauiansssuumiam

I~ a v [~4 o (v d'd 1 [ I d' % 1 o a 1
WuduAnduNITUITINGIIAIUSTINYINBY UsuUssynalneasyanl  2) mmmmyﬂum@mm

fupe nelmiinniseusneselwiielhinduinusssuuvsgaaiouazimuilugnisvauien
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ogadaiunsaisaudlassninaiiuasiindeudunssuiumsaeanuddnludenuen
Wy uisnedieideiiuidiesasnguednugions wu drdeuuzindelufitnssuueulgun
fsnneydus dadunulsandibsugludminmasiny Ussvvunazdnveafisrazusianie
Feriiuiiosiind1n Seaenndestunagnsvesnisvieniisaurisussimelng (Department of
Tourism Ministry of Tourism and Sports, 2015, pp.4-7) ‘ﬁlﬁlﬁuaﬂaq%ﬂumid%ﬁ%mﬁﬂamw
nmsvieaiealnelaglinsnainidegnie adunmdnwaildenaan (Happiness You Can Share)
yosuusuAUsTImAlneunisaeanslunissud msaieamdnuaiideuantiauenuasnuaing
guuazaisnsuinszua “vasinuszmealne” Taslddolavanyssmduiudnnsuinuives
mMafumMevisafidluuszna wazaonndeIfULNULLIUNTALSTTILTANR (1.A.2555-2559)
Admuatmnensiaundaulnelidauduufaassiunamefausssy aulnedaiiy
megilaluamdulne farududwildafotuiunaserumainmaieneiausss (Unity
in Diversity) fin1w3 gaasssunasnauannsaUiulasuiadinldegumngauuasiviniuiy
msm?{auuﬂawaﬂaﬂﬁﬁ]ﬁ;ﬁ’uuaxamﬂm (Ministry of Culture, 2007, pp.14-15)

nMaUssidiugnsmansluadlfitoldduiunisUssiiugnsaans 2 dnwae nanfe
nsUszduaumnzautazaudululdvesgnsmans feansuseiliugnsmansludnunse
FananiidenndosTunuIAnves Phagaphasvivat, S. (2008, pp.198-200) finaafandninasi
nsUszdunagnslian 1. nmsdandnnisiiansananumunzay (Suitability) iousziiudi
nagnslddumngamfiosds 2. msBandnnisfinrsananudululd (Feasibility) nanife
Bunsusudunagnsiianldiuilemadululfunudluu uay 3. nsBavdnnisfiansanis
N13883U (Accept Ability) ndnafle iunsfinnsaninagnsildduusiinasdaudululs
TunsUfi wikesrdsisdafianividiifdwldidevesesdnsiusiuiouarazeeuiuviold
AuvieUssmeuiilduiideesosdnsuensuldviold

FoAunuannsITeludiuvesnisusziluanumunzautazsiiululdvasgnsaians
wul1 Sussiiuiuraulafossduanumiyauvesnagnsi 2.1 duasunsldussloniann
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wazsglFnnmsvioniisndeinussaniatunnd Jog 1 unu freds 2.79 Wudiedsiiifias
TunsUseidiu fidefuimsaianugurilunsairsendnuazselsiuadiudazguvudods
arwadlauasdiaunsendnniulinnnty esmnmaviendieandeimusssuldiReiuiuygu
otnuenlilld Fosordonisiondadunsdaiunuguruienndululudnvusresnisdaady
Tiyuruswiududiveaazuimsiansianisnsvieniisadmeiues Jsaenndesiuauide
409 Buakwan, N. and others (2008, pp.163-168) fivn153suisesnsvieaiienieausssuly
paATIARDILMLAZIUTINSTANSA U el Be TaussTuAasaEdinnsUsra e uTE g
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